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Hhe fg#” sHya

7 1TH SO MANY BRANDING SIRAIEGES 1O HOOEE ROM T MAY BE
DIFFGUT 1O PINPANT WHOH BRANNDING TYPES WOHK VHL R YOUR
BUINESS SOME G- THE BEST VWAYS 1O SHECT THE PRIPER BRANDING
SIRATEGY BEAGN W TH UNDERSIANDINGVWHAT BRANDING IS AND DEFNING
YOURBRAND |DENTTTY

[ NCE YOU [EARN HON TO PCETON YOURHE AS A BRAND AND YOU TAKE
ADVANTACE CFBRAND STRATEGES  YOU WILLBE ON YOURWAY TO EARNINGBRND

LOYALTY HECOGNTTTON BEQUITY AND AWAHENESS
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"RNDING IS A MAKETNG PRCICE THAT HEPS INDMDUAS TO
DIFEENTATE YOUR BUSNESSD PREDUCTS CR SRACE IRM OIHERS

" FANDINGCHEN INVCVES GREATTNGHBEMIENTS SUCH ASALOGG0 MISSON
SIAEMENT AND DEIGN THAT IS GONISIENT THROUGHOUT EACH

MARETNGCOMMUNIGATON TYPE

9OURBRAND |S A FEPRESENTATON CH\WWHO YOU ARE ASA BUSNESS AND "
USNG EFECTVE BRIND STATEGES G\ HEP YOURBUSNESS TOGOW ¢ £ BRANDING

AND HEACH BEYOND YOURTARETAUDIENCE '



https://www.smallbusinesscomputing.com/guides/why-going-viral-doesnt-work/
https://www.smallbusinesscomputing.com/guides/why-going-viral-doesnt-work/
https://www.bluleadz.com/blog/15-of-the-very-best-mission-statement-examples
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4 HEFE AFE VERLTYPES CFBRADING THATMAY ADD
VALUE TO YOURGOM PANY DEPENDINGON YOURTARGET
AUDIENCE INDUSIRY BUDGET AND MARETNGGAMPAIGNS
( BFEAFE PVEN TYPESCFBRADINGSTRVEG
QUITY FERYOURBUINESS

TH=E POIENTALTOBUILD BRAND H

=S THATHAVE
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0 EFSONAL BRANDING DESCRBES BRANDING THAT IS USED FERAN
INDMDUAL PEREON  INSIEAD CF BRAN\DING FER A WHAE
BUSNESS 4HS TYPE CFBRANDING IS CHEN USED TO ESIABLH
A PEFRONG CHARCTER PEFSONALTY CRWCRK ASA BRAND

#HEBRTES PAITAANS THOUGHT IEADES AND AHEIES
CHEN UE THS R G- BRANDING 10 PHESENT THE BEST
VEHRION CGF TFEM BEMVES 1O THE PUBLC
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4HS IS ONE G- THE MGBI PGPUAR BRANDING TYPES  ORCDUCT
BRANDING FOOUSES ON MAKING A SNGAE PRCDUCT DISTTNCT AND
HECOGNZABIE 3YMBAS CRDEIGNS AHE AN ESENTAL PAR G-

PRIDUCT BRANDING TO HHP YOUR AJUSICMBRS IDENTFY YOUR
PRODUCTEASLY

SCREXAMPLE - ONSTERYNERGY DRNKS HAVE DISTNCT PAAKAGNG

AND 1OEC5 THAT MAKE IT EASLY DISTNGUSHABLE FROM 2D " UL
BENERGY DRNKS
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SERAE BRANDING [EVERNGES THE NEEDS O THE AUSICMER
# OMPANES THAT U= SERAGE BRANDING 33K 10 PFOADE THFHR
ASICMBEBSW THWCRD GASS SHRAE 4HEY AM TOUSE EXCHIENT
ASIOMER SHRIE AS A WAY 1O PROMDE VALE 1O THHR
AUSICME

SCREXAMPIE #HMKHL! IS KNOAN FCRITS EXHIENT GUSICMER
FRACE OMAKINGI TNONSYNONYMOUSWTH ITSBRND
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/ NUNE BRANDING ALSO KNOAN AS INTERET BRANDING
HAPS BUINESES TOPCSTTON THEM SHVES ASA PART CF
TE ONINE MAREIPIAE 4HS TYPE OF BRANDING
INQUDES A GMPANYG WEBSTE SOOAL MEDA
PLATFORVIS BLOGS AND OTHERCNLNE GONTENT

- GBI CMPANES UE SOME ASPECT G- ONUNE (R

INI

NETBRANDINGIN TODAYS MARKETPIACE
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- ANY BUINESESUSE SEVERALBRND SIRATEGES TOREACH
THERGOALS 3HECITNG THE RGHT SIIRATEGESISIMPCRANT
FCRYOURSUQESS &ALONTHESE SIHPS TORND THE BEST
APPROACH THATH TS YOURBUINESS
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YOU HEC

TH= PRPER BRAND SIRAIEGES R YOUR
BUINESS YOU SHOUD DEFINE YOURBRAND IDENTTY 4HSINVCMVES
AKING YOURHE AND OHES INVAMED IN THE MARKRETING AND
=SPRIESSA SRESO-QUESTONS SUGHAS

7 HATAE MY COMPANYS MISION AND GFE VALLES
)F) HAD TODES(RBE MY GCCMPANY IN THREE WCRDS WHATWOUID
ITBE

v
v
v

_W
_lA\'

"DO) WANT TOBE KNOAN FCRIN THE MARRETPIACE

"KIND CFDIF

_W

1=

HENCE DO) WANT TOMAKE INMY INDUSIRY

'DO) WANTMY BRAND TOLOCK LKEM3UALY
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AHE BESTWAY TO DEFNE YOURTAREET AUDIENCE 1S TO GONSDERWHAT
THEY®E INTEESIED IN WHEE THEY®E IOCATED THEHRAGE WHAT THEY
THNK OF YOURBRA\D QUHENTY AND HON YOU WL ATIRCT THEM TO
YOURFRIESCRPRODUCTS

+NOANNG YOURTARET MARKET ALOAS YOU 1O GATHERENCUGH DATA 10
AUDIFY YOURM ESSAGE AND SHECT THE CCHECT BRAND STRATEGY THAT
HEPS YOU APPEAL TO YOURTARET AUDIENCE
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WH INDUSIRY UKHY HAS DIFEEENT GOAS AND
CBECIVES IT WOUD UKE 10 AAHBEVE %\H BRAN\D
SIRATEGY HAS DIFERENT THNGS TO GHHERYOURBUINESS
( OABVER NOI' MR SIRAIEGY WILL AT YOUR SPEARC
INDUSIRY

40 HHP YOJ DEADE WHOH BRAND SIRAIEGES TO GHOOE YOU MAY GONSDER GONDUCTNG A
COMPETTVE ANAYSS WTH THE COMPETTCRS IN YOURINDUSIRY # ONDUCTNG 3UH AN ANALYSS WILL
HEP YOU TO UNCOVERYOURCPPCRUN TES AND THREATSIN YOURRESPECTVE MARETIPIACE
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JTIAKES TME TOBUILD ABRANND AND ASYOURCHEDIBILLTY
AND FPUTATON GOV YOURBRAND STHENGIHENS &OLON
TH=3E BESTPRACITGES TOBEXPHD TE THS PRUESSAND
FOSTERTRISTWITH YOURAUDIENCE
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)N FACT ACCCHROINGTO A STUDY GCONDUCTED BY ( UB3POT MSUASAHE
PROCESTD AND HETAINED BY INDIMDUALS ATFASTERRATES THAN TEXT

4HSPRODES YOU W TH BRAND CONS STENCY AND MAKES TSSO THAT YOUR
AUSICM BRS GAN EASLY | DENTTFY YOURBRNND LATHRONWHEN THEY 3=
IMILARIMAGES
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- AKING YOURBRAND MCHE HUMAN MEANS FNDINGSCMETHNG TO
BHIEVE IN AND MARETNG THAT MESSAGE 10 YOURPROEPECIS AND
ASSICMBRS

4HE BEST VWAY 10 DO THS IS 1O AND UNIQUE SOUTONS 10 YOUR
CONSUMERSO PROBIEMIS BY UNDERSIANDING THAT THEIR PROBIEMIS
HAVE THEE PARS EXI INI AND PHICBCPHCAL

/7 HBEN YOU IDENTFY TFHHRNEEDS AND PRCBIEVIS  YOU GAN BEGIN TO
VEAVE A SICHY INTO YOURM ARETTNG M ESSAAES THAT PROMDES YOUR
QUSTOM ERBOWTH VAILUE AND MAKES THEM BELBVE THAT YOU HAVE
TH=ANSAERS TO THRPRBIEVIS
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| JARE PAR GFPCH TAONING YOURHEAS A SIRONG BRAND INGQUDES GETTTNG
PECPLE TOTAK YOURBRAND AND GONTRBUTING 10O THE CONVERATION

+HPING THE CONVERRATTON GONG INVAMVES HAMNG A SIRONG ONLNE
PRESENCE THAT ALOAS YOU 10 PGST AND COMMEBENT ABOUT THE THNGS THAT

YOURBRAND GAHES ABGUT

" IVE BAK 10 YOURGQJUSIGMBERS AND THANK THEM  FERHEEMAINING LOYAL TO
YOURBRN\D 3 [HECT INTERCITON WTH  YOUR PROSPECTS AND GUSICMERS IN
PERBON AND MA PHONE EMAIL CRSCUOALMBEDIA FHPS YOU TOMANTAIN AND
INCHEASE ENGAEMBENT V\H CH LEADS TO BUILDINGA STRONGBRAND
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