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ABOUT
BSBA

BSBA is a non-profit organization dedicated to championing marginalized

communities through a multifaceted approach that encompasses digital

advocacy, strategic planning, and education. Our mission is clear: to amplify

voices that have long been unheard, foster inclusivity where it is needed

most, and catalyze positive change in communities that are underserved. We

firmly believe that equitable access to resources and opportunities can

transform lives and lead to a brighter, more prosperous future for all. Through

our work, we are committed to dismantling barriers, nurturing growth, and

empowering individuals and communities that have often been left behind.
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W H A T  S E R V I C E S / P R O D U C T S  D O  Y O U  O F F E R ?
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DEFINE YOUR
BRAND

Designer

B U I L D I N G  Y O U R  B R A N D  S T R A T E G Y  S T A R T S  W I T H

K N O W I N G  W H O  Y O U  A R E ,  W H A T  Y O U R  V A L U E S  A R E  A N D

W H A T  P R O B L E M  Y O U  S O L V E .

W H A T  P R O B L E M S  D O  Y O U R  C U S T O M E R S  H A V E  A N D  H O W  D O

Y O U  S O L V E  T H E M ?  W H A T  V A L U E  D O  Y O U  B R I N G  T O  T H E M ?

I N  O N E  S E N T E N C E  W H O  Y O U  A R E  A N D  W H A T  P R O B L E M  Y O U

S O L V E .

I S  T H E R E  A N Y  M E A N I N G  O R  S T O R Y  B E H I N D  Y O U R  B U S I N E S S

N A M E ?
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W H A T  A R E  T H E I R  S T R U G G L E S  A N D  H O W  D O E S  Y O U R

P R O D U C T / S E R V I C E S  H E L P  T H E M ?

DEFINE YOUR
AUDIENCE

I D E N T I F Y  Y O U R  D R E A M  C L I E N T S  B E T T E R  U N D E R S T A N D

H O W  T O  A T T R A C T  T H E M  A N D  W H E R E  T O  F I N D  T H E M .

H O W  C A N  Y O U  B E S T  R E A C H  Y O U R  T A R G E T  A U D I E N C E ?

I N  O N E  S E N T E N C E ,  W H O  A R E  Y O U  S E R V I N G ?

W H O  I S  Y O U R  D R E A M  C L I E N T ?  ( A G E ,  I N C O M E ,  G E N D E R ,

M A R I T A L  S T A T U S ,  I N D U S T R Y  V A L U E S ,  B E L I E F S ,  L I F E S T Y L E ,

H O B B I E S ,  I N T E R E S T S ,  L O C A T I O N ,  E T C . )



KNOW YOUR WHY

Ceo & Founder Designer

W h y  d i d  y o u  s t a r t  y o u r  b u s i n e s s  a n d  w h a t  i s  y o u r  p u r p o s e ?  Y o u r

A n s w e r s  t o  t h e s e  q u e s t i o n s  b u i l d  e m o t i o n a l  c o n n e c t i o n  w i t h  y o u r

c l i e n t s .

W H A T  I S  Y O U R  P U R P O S E ?

W H E R E  D O  Y O U  W A N T  Y O U R  B U S I N E S S  T O  B E  I N  2  Y E A R S ?  I N  5

Y E A R S ?

K N O W I N G  Y O U R  W H Y ,  T R Y  T O  W R I T E  Y O U R  M I S S I O N

S T A T E M E N T .

W H Y  D I D  Y O U  S T A R T  Y O U R  B U S I N E S S ?
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IDENTIFY YOUR STRENGTHS
AND COMPETITORS

Y o u  n e e d  t o  d e f i n e  y o u r  s t r e n g t h s  t o  k n o w  w h a t  s e t s  y o u

a p a r t  f r o m  c o m p e t i t o r s  a n d  h o w  y o u  c a n  u s e  t h i s  i n  y o u r

m a r k e t i n g  s t r a t e g y .

W H A T  A R E  T H E I R  S T R E N G T H S  A N D  W E A K N E S S E S ?

W H A T  A R E  Y O U R  S T R E N G T H S  A N D  W E A K N E S S E S ?

W H A T  S E T S  Y O U  A P A R T  F R O M  Y O U R  C O M P E T I T O R S ?  H O W  C A N

Y O U  M A K E  Y O U R  B U S I N E S S  U N I Q U E ?

W H O  A R E  Y O U R  M A I N  C O M P E T I T O R S ?  ( P R O V I D E  S P E C I F I C

N A M E S  A N D  W E B S I T E S )



M I N I M A L

F E M N I N E

M A S C U L I N E

S O P H I S T I C A T E D

B R I G H T

D A R K

E L E G A N T

S E R I O U S

F U N

B O L D

B O H O

C A S U A L

M O D E R N

R E T R O

V I N T A G E

L U X U R Y
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DESIGN YOUR LOOK
S h o w  t h e  v a l u e s  y o u  d e f i n e d  a b o v e  w i t h  y o u r  b r a n d i n g  v i s u a l s .

Y o u r  b r a n d i n g  t e l l s  y o u r  s t o r y ,  r e p r e s e n t s  y o u r  b r a n d  p e r s o n a l i t y

a n d  g r a b s  t h e  a t t e n t i o n  o f  y o u r  a u d i e n c e .

O T H E R ?

I F  Y O U R  B R A N D  W A S  A  P E R S O ,  W H A T  W O U L D  T H E Y  D R E S S

L I K E ?

W H A T  C O L O R S  A R E  Y O U  D R A W N  T O  O R  N O T  D R A W N  T O ?

W H I C H  W O R D S  B E S T  D E S C R I B E  Y O U R  B R A N D ?
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DESIGN YOUR LOOK

C H I A K I  S A T O

Marketing

H A R P E R  R U S S O

Creative Head

W H A T  D O  Y O U  W A N T  C U S T O M E R S  T O  S A Y  A B O U T  Y O U R  B R A N D  T O

O T H E R S ?

A D D I T I O N A L  N O T E S :

N A M E  A T  L E A S T  2  B R A N D S  Y O U  L O A V E  A N D  D E S C R I B E  W H Y :



KUDOS!
Y O U ' V E  S U C C E S S F U L L Y  C O M P L E T E D  T H E  F I R S T  S T E P  O F  Y O U R

B R A N D I N G  S T R A T E G Y .

SCHEDULE APPOINTMENT

W W W . R E A L L Y G R E A T E S I T E . C O M

B Y  A D D R E S S I N G  V I T A L  Q U E S T I O N S  A B O U T  Y O U R  P U R P O S E ,  T A R G E T

A U D I E N C E ,  S T R E N G T H S ,  A N D  V A L U E S ,  Y O U ' V E  B E G U N  S H A P I N G  Y O U R

B R A N D  F O R  E F F E C T I V E  O U T R E A C H .

NEXT STEPS
W I T H  A  C L E A R  U N D E R S T A N D I N G  O F  Y O U R  V A L U E S  A N D  I D E A L  C L I E N T ,

Y O U  C A N  N O W  F O C U S  O N  Y O U R  V I S U A L  B R A N D I N G .  E L E M E N T S  L I K E

Y O U R  L O G O ,  F O N T  C O M B I N A T I O N ,  C O L O R  P A L E T T E ,  A N D  P A T T E R N S

W I L L  C O N V E Y  Y O U R  B R A N D ' S  S T O R Y  A N D  P E R S O N A L I T Y .  

I F  Y O U ' R E  R E A D Y  T O

E L E V A T E  Y O U R

B R A N D I N G  A N D  R E A C H

Y O U R  A U D I E N C E ,

S C H E D U L E  A

C O N S U L T A T I O N  W I T H  U S !

W W W . B S B A - C A . O R G

F O R  M O R E  I N F O R M A T I O N

C A L L :  ( 9 1 6 )  5 7 3 - 0 6 7 7

E M A I L :  I N F O @ B S B A - C A . O R G

https://calendly.com/bsba
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